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Problem Context



Google Business Profile

Google Business Profile is a free and easy-to-use tool for businesses and 
organizations to manage their online presence across Google, including Google 
Search and Google Maps. This new product is replacing the old Google My Business 
app so that users don’t need to visit a separate app or website to manage their 
business profile.



Considerations

There’s not ‘one entry point fit’s them all’. 
All merchants have different needs and 
preferences.
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Desktop search 
account particle



Overview

The account particle is a persistent 
menu located on the top right corner 
of all pages / screens of Google 
products. 

This menu displays the user’s 
accounts. It would make sense to add 
their Business account too. It will 
maintain the consistency of the 
menu’s content.

Desktop search account particle



V1

V1: Desktop search account particle



Pros
● Only need to add “Business Profile” access to the 

account particle menu

Cons
● If multiple businesses: get to the desired business 

account in multiple clicks

V1: Desktop search account particle



Pros
● The user can get to the desired 

account in fewer clicks
● Drawer concept already used in 

mobile 

Cons
● Introduce the drawer 

concept into the menu
● Drawer seems to be less 

consistent with the design 
of the menu

Note: If only 1 business, the drawer won’t display (no expansion button)

V2

V2: Desktop search account particle



Onebox maximum number of accounts: 4 More than 4 accounts

The merchant has more than 2 businesses: how do I display it?

V3

V3: Desktop search account particle



Onebox Alternatives 

‘View all’ in Search loads a new page to display all results

Expansion chip gives the idea of expanding the actual cell



Questions & considerations

● Would merchants with 4+ accounts find it too repetitive? More accounts → more accounts
● What percentage of merchants actually have more than 4 accounts?
● Is it worth creating a whole new UI flow if the percentage of users is below a certain number?
● Do merchants need to see the icon of the business?
● How does the merchant best recognises each business? (image, name, address)
● How are the businesses ordered in the menu? Alphabetic, most used, last used, etc

Multiple accounts icon alternative

Desktop search account particle



Desktop search menu



Questions:
● Do users use this menu to search for images?
● Why is Images on here and not other type of 

search?
● Can this be customised per user?

● ‘Images’ doesn’t seem to fit within the whole top menu: Gmail and speed dial takes the user to 
GSuite apps, account particle displays all users accounts. Images is a way of searching. 

● We could take the chance to try to customise this ‘Images’ spot with ‘Business Profile’ access. 
Having NMX access here would make more sense, as it would feel more consistent. 

Desktop search menu

Overview



V1

V1: Desktop search menu



Pros
● Potential to expand to fit as many businesses as possible 
● Consistent with design of particle menu, perhaps easier 

on the implementation?
● Having images here seems to break the consistency of 

these top options

V2

V2: Desktop search menu



Mobile search + GSA 
account particle



● We already see this done in Maps app. 
● Merchants that are already educated about this access point in Maps app (from promo video 

for example) might also assume this access point is also available in Search mobile/GSA.
● We could also make use of the ‘expansion chip’ .
● On maps, ‘Your business profile’ doesn’t have an option to add more businesses, it gets your 

accounts and adds them automatically. So no need for us to give this option.

Mobile Search + GSA Account Particle

Overview



Without expansion

V1

V1: Mobile Search + GSA Account Particle



With expansion

Pros
● Fewer clicks to get to the 

chosen business

V2

V2: Mobile Search + GSA Account Particle



GSA push up promo



Push up promos are temporary entry points or 
notifications used as a way to educate the customer 
about certain product or feature. 

GSA Push up promo

Overview



Pros:
● Educate the merchant about NMX on 

Mobile.
●  This is already used with other products, 

shouldn’t require a great eng effort.
● It’s a temporary entry point, which 

according to latest research is the 
preferred type for mobile

Cons:
● Merchants  sometimes feel invaded 

with promos or notifications on their 
personal mobile phones

GSA Push up promo



Maps tactile: 
your places



● ‘Your places’ is inside the hamburger menu on the top left of Maps (web & mobile). 
It shows a list of quick access to the route to your Home or Work. You can also add 
more places, but these 2 are set and always visible.

● Even though it’s not an entry point to NMX, if the user can have quick access to 
their Home and Work addresses, sounds only logical that if they own a business 
that they have the option to add a quick access to the address.

Maps tactile: your places

Overview



V1 - Maps tactile: your places from 
hamburger menu

V1



V1 - Maps tactile: your places

V1



Add multiple businesses 

Note: This is not like the account particle menu on maps, 
where it would automatically add your businesses. We need 
a manual way of adding them

Pros:
● Handy quick access to your  businesses
● this is already done for Work and Home, so 

shouldn’t mean a great effort for 
engineering.

● This won’t impact how the user interacts 
with NMX, but will contribute to our goal 
“meet the user where they are”

V2 - Maps tactile: your places

V2



● If I’m a business owner, would having both ‘work’ and 
‘business’ make sense? Could work be replaced by 
business, or removed?

● How many merchants have ‘business’ and also other 
workplaces?

Questions & considerations

Maps tactile: your places



GMM: chips



● Maps app has a group of chips that when selected will show on the map all the places related to the 
search topic: restaurants, petrol stations, etc

● We could have on chip for ‘My business’ here, and have the location display on the map. Although 
these chips would show routes to the selected places (to all petrol stations, or to all restaurants in a 
selected area) we could turn this into an entry point for NMX. 

GMM chips

Overview



GMM chips



Appendix



Research

This menu shows all the ways of filtering results: 
NMX is not technically a filter, BUT... 



Research
… Neither is “Finance”.

● The order of filters is altered depending 
on the search. For example: if the search 
is about travelling, then Maps and Flights 
are positioned first. 

● Finance is never re-positioned, no matter 
the search query. 

Pros
● If we can get NMX placed here (even on the 

overflow menu) it’s a foot in. In a future we can 
move to the main menu

● Could be argued that this is a way of filtering / 
searching for your accounts? (but why then other 
gProducts are not here, like gmail or docs)

Cons
● Probably will be added to the overflow menu, and 

as Finance. The search query might not alter our 
positioning



Research

Changing to another way of searching such as 

“images”, “videos” or “shopping”: 

It will keep the query and will update the page 

with either images, videos or things to shop 

related to puppies.  



Research
Changing to another way of searching such as 

“flights”: 

It will disregard the query and take you to the 

flights page. Not at all related to the string 

searched. Same happens when selecting 

“Finances”.



Exploration

Ideal scenario: When the search query is related to ‘business’ it would show on the main menu, when it’s not, it would 
show on the overflow menu

V1



When selecting ‘tools’ on an Image 
search a submenu or drawer 
displays with all the options

Exploration



Exploration V2

V3


